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On Regional Tourism Cooperation in Underdeveloped Areas in China

—A Case of Ankang and Hanzhong in Southern Shaanxi

CUI Xiaoming', RYAN Chri¢

(1. Department of the Economics and Management ,Ankang Universty ,Shaanxi Ankang 725000 ,China;
2. Management School ,Universty of Waikato ,Hamilton 3240 ,New Zedand)

Abgtract :1t iscrucia to tourism industry of underdeveloped areas by applying regiona tourism cooperation
and converting the comparative advantages to competitive advantages. Through the case studied Ankang and
Hanzhong in southern Shaanxi from the pergective of tourism product differentiation, the strategies to increase
the regional tourism industry competitiveness in underdeveloped areas by integrating the elements of regiona
tourism product system ,optimizing the use of tourism reurcesin gace and manners ,implementing differentia-
tion and constructing value net of co-opetition are discussed.

Key wor ds :tourism regional cooperation; underdeveloped areas; product differentiation; region of southern
Shaanxi



